Job description 

Job title: 	Content Officer

Reports to:	Content and Communications Manager
Department:	Engagement
Directorate:	Income and Engagement

Our vision
A future free from arthritis.

Our mission
We won’t rest until everyone with arthritis has access to the treatments and support they need to live the life they choose with real hope of a cure in the future. 

To deliver our mission we invest in world class research, deliver high quality services and campaign on the issues that matter most to people with arthritis.  We have developed an ambitious five-year strategy, complimented by our research strategy to help us achieve our vision and mission.

Our values 
We are United, Compassionate, Inclusive and Brave in all that we do.

Income and Engagement (I&E) Directorate
The Income and Engagement directorate drives action across audiences to transform awareness of arthritis, build the charity's profile and develop a strong, active and loyal community of support. The directorate brings together traditional fundraising streams, earned income opportunities and strategic communication planning to maximise engagement with our supporters to deliver on our goal to be a sustainable organisation. 
We are responsible for brand, marketing, communications and content together with targeted income propositions. Alongside putting people with arthritis at the centre of our work, we use insight, evidence and a test and learn approach to create and refine everything we do.  We are fortunate that 80% of our supporters are made up of people living with arthritis. We inspire and motivate people and partnerships to get us nearer to our shared vision of a future free from arthritis.

Job purpose 	
The Content Officer will drive the development of our owned communications channels, working to deliver the social media strategy and content strategy as part of the organisation’s engagement priorities. This role plays a key part in delivering social media, digital and web content that supports engagement, brand awareness and income generation.

Main duties	
· Plan and create multi-channel digital content that increases awareness of arthritis and drives engagement.
· Manage our organic social media communities to boost audience growth.
· Contribute to the content, communications and marketing planning across Arthritis UK, proactively seeking out new opportunities.
· Write content for the website to support engagement content objectives.
· Work flexibly and with pace to identify and respond to reactive opportunities.
· Onboard and work collaboratively with Stories colleagues, developing productive working relationships to support the content strategy.
· Develop videos for social content, working with the Engagement Team to produce impactful pieces.
· Contribute to the ongoing measurement, evaluation and impact of our social media activity.  
· Work with the Stories Officer to maintain the Digital Asset Management System.
· Support the content and communications process from briefing, monitoring to delivery, using project management tools.
· To embrace, embed and deliver the organisational values, commitments, and culture throughout all activity.
· To ensure all designated training is completed and all activity is delivered in line with organisational policy and practice.
· To embrace a safeguarding culture where everyone has responsibility for the safeguarding and wellbeing of vulnerable adults and children.
· To undertake any other duties as appropriate to the role and organisational requirements.

Key stakeholders and relationships (internal/external)
· Engagement team.
· Research Liaison team.
· UK Advocacy team.
· Professional Engagement and Education team.
· Community Fundraising team.
· Events Fundraising team.

End of job description. Person specification on following page.


Person specification

Experience and knowledge
· Experience of community management of large, busy social media audiences.
· A good understanding of search engine optimisation (SEO) and how it shapes content.
· Experience in planning and creating engaging social media content shaped by insight (video for social, images, blog posts, storytelling, live video).
· Experience in using social media management tools such as Sprout Social, Hootsuite or Falcon to publish content.
· A solid understanding of the social media landscape, technologies, emerging channels and trends.
· Experience of writing SEO-informed web content.
· Experience of working with senior management and wider teams to deliver strategic activity.
· A good understanding of social media issues, crisis management processes and digital safeguarding.
· Experience of content production workflows for communications, from briefing, insight and planning to creation alongside Brand teams, to delivery.

Skills
· Strong writing skills and the ability to take complex information (e.g. research, health information, policy) and turn it into accessible communications for the wider public.
· Ability to be flexible and reprioritise when needed for reactive moments.
· Basic Adobe Photoshop or Canva skills and basic video editing skills for short-form video.
· Proven ability be proactive to seek out new, impactful social media opportunities.
· Experience of using a content management system (CMS) to publish digital content.

Desirable experience, knowledge and skills	
· Experience of supporting campaigns with organic social media.
· Experience of working with paid social marketing.
· Experience of using project management tools.

Criminal Record Check

Arthritis UK is committed to keeping children, young people and vulnerable adults safe from harm. We will undertake safer recruitment practices and relevant checks applicable for the role. 

This role DOES NOT require a Criminal Record check.

End of person specification.
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