


Job description 

Job title: 	Content Manager
Reports to:	Senior Digital Innovation Manager
Department:	Engagement
Directorate:	Income and Engagement

Our vision
A future free from arthritis.
 
Our mission
We won’t rest until everyone with arthritis has access to the treatments and support they need to live the life they choose with real hope of a cure in the future. 
 
To deliver our mission we invest in world class research, deliver high quality services and campaign on the issues that matter most to people with arthritis.  We have developed an ambitious five-year strategy, complimented by our research strategy to help us achieve our vision and mission.
 
Our values  
We are United, Compassionate, Inclusive and Brave in all that we do.
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Income and Engagement (I&E) Directorate
The Income and Engagement Directorate drives action across audiences to transform awareness of arthritis, build the charity's profile and develop a strong, active and loyal community of support. The directorate brings together traditional fundraising streams, earned income opportunities and strategic brand, marketing, communications and digital to maximise engagement with our supporters to deliver increase income so we can drive greater impact for people with arthritis. 
Within Engagement, we are responsible for brand, marketing, digital, content, creative, communications and media. Alongside putting people with arthritis at the centre of our work, we use insight, evidence and a test and learn approach to create and refine everything we do.  We are fortunate that 80% of our supporters are made up of people living with arthritis. We inspire and motivate people and partnerships to get us nearer to our shared vision of a future free from arthritis.
 
Job purpose 	
This role holder will work closely with colleagues to ensure our website content is delivering against our strategic vision and purpose. They will ensure our brand values and a user-centred approach are applied to website content. They will create and manage content, support digital campaigns and contribute content expertise and produce content for new digital developments. 
They will plan, create, test and refine engaging digital content that optimises user experience and delivers our organisation’s strategy while keeping our diverse audiences in mind. The role holder will work closely with our Content Strategist and Digital Product Owner to help shape content that is useful, accessible and optimised for search - whether through traditional search engines or AI-powered search.
This role sits within a collaborative, ambitious digital team and will require strong writing skills and a data-informed approach to content decisions. 
Main duties
Website content management
· Manage and maintain website content, ensuring pages are accurate, up to date and optimised for excellent user experience.
· Create, edit, and publish user-centred content, following editorial and brand guidelines, quality standards and digital best practice.
· Support the Digital Product Owner (Website) in content quality reviews and ongoing site improvements.
· Contribute content expertise to the development and launch of new digital products and features.

Content creation and SEO/AEO
· Write high-quality, clear, accessible and engaging content for our diverse audiences, including people with arthritis, carers, researchers and supporters.
· Apply strong knowledge of Search Engine Optimisation (SEO), Answer Engine Optimisation (AEO), and AI-driven search (AIO) to ensure content is discoverable and performs well across evolving search formats.
· Optimise content for user search intent, ensuring pages answer the questions and needs of our audiences at every stage of their journey.
· Carry out on-page optimisation, including meta data, heading structure, internal linking and content formatting.
· Participate in meetings with our SEO agency to understand content performance.

Content planning and project management
· Work with the Content Strategist to develop content plans that align with organisational priorities and campaign schedules.
· Manage small to medium content projects from brief through to publication, coordinating with subject matter experts and other stakeholders as required.
· Support campaign content delivery, working collaboratively with colleagues across digital, brand, media and Public Relations (PR), and fundraising teams.

Audience research and data
· Use data, analytics, and user research to inform content decisions, identify opportunities and evaluate performance.
· Analyse content performance using Google Analytics 4 (GA4) and/or Umami, producing clear reports and recommendations for improvement.
· Research audience needs, behaviours and search patterns to underpin content strategy and planning.
· Collaborate with the Content Strategist to apply user research findings and content principles across the site.

User experience
· Apply a solid understanding of User Experience (UX) principles to content decisions, including readability, page structure, content hierarchy, and accessibility.
· Contribute to content audits, gap analyses and ongoing improvements to user journeys.
· Ensure all content meets Web Content Accessibility Guidelines (WCAG 2.1) accessibility standards and plain English guidelines.

Stakeholder management
· Build and maintain strong working relationships with internal stakeholders across the organisation, including services, research, fundraising and engagement teams.
· Confidently manage content requests, set clear expectations and communicate priorities effectively.
· Be a visible advocate for content quality and user-centred digital experiences.

Other duties
· Take part in workshops and innovation sessions to identify, discuss and experiment with new tools, technologies, processes and ideas.
· Embrace, embed and deliver organisational values, commitments, and culture throughout all activity.
· Ensure all designated training is completed and all activity is delivered in line with organisational policy and practice.
· Embrace a safeguarding culture where everyone has responsibility for the safeguarding and wellbeing of vulnerable adults and children.
· Undertake any other duties as appropriate to the role and organisational requirements.
  
Key stakeholders and relationships (internal/external)
· Digital team colleagues: Content Strategist, Digital Product Owner and Digital Officer
· Colleagues across Services, Research, Nations and UK Advocacy and Health Intelligence.
· Income & Engagement teams.
· External digital agencies and suppliers.
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End of job description. Person specification on following page. 


Person specification 
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Experience and knowledge

· Experience writing for charity or not-for-profit audiences OR experience writing for health or medical topics
· Strong working knowledge of SEO principles and on-page optimisation best practice 
· Understanding of answer engine optimisation (AEO) and AI-driven search/Artificial Intelligence Optimisation (AIO) 
· Experience editing and publishing content in a Content Management System (CMS)
· Experience project managing small-medium content projects
· Experience using analytics platforms to monitor and report on content performance
· Experience of researching audience needs and search demand
· Solid understanding of UX principles as they apply to content, including readability, information hierarchy, and user journeys
· Knowledge of web accessibility standards (WCAG 2.1)
· Experience in collaborating effectively with multiple stakeholders to manage competing content requests and communicating priorities

Skills

· Excellent writing skills with attention to detail and the ability to produce clear and engaging content for a range of audiences
· Ability to adapt tone and style for different audiences and formats
· Ability to create high-quality content design for excellent UX
· Ability to create and maintain content plans
· Ability to interpret analytics and search data and user research findings to underpin content decisions, translating them into actionable content approaches
· Strong interpersonal and communication skills, with the ability to manage relationships across teams 
· Ability to organise and manage workload independently and work to deadlines

Desirable experience, knowledge and skills

· Familiarity with keyword and search intent research tools eg. Google Search Console or Semrush
· Experience with Umbraco CMS
· Familiarity with project management tools eg. Trello, Asana, Jira
· Experience in using A/B or content testing approaches
· Experience conducting or contributing to user research activities
· Previous experience working in a charity/health digital team
· Experience working on health information content and an understanding of Patient Information Forum Accreditation (PIF-Accreditation) requirements and principles. 
· Awareness and interest in emerging digital technologies, innovations and the broader digital landscape, including AI.



Criminal Record Check

Arthritis UK is committed to keeping children, young people and vulnerable adults safe from harm. We will undertake safer recruitment practices and relevant checks applicable for the role. 

This role DOES NOT require a Criminal Record check.

End of person specification.
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